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ECONOMICS: 
THE ECONOMIC SYSTEM, Revised Edition 
By Joun M. Kuniman, University of Missouri, and Gorpon S. SKINNER, 
University of Cincinnati 
ECONOMICS AND MAN, Revised Edition 
By S. Gamas and Jerome B. Komusar, both of Hamilton College 
FREEDOM IN THE AMERICAN ECONOMY 
By Tuomas A. Petit, Drury College 
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By CHARLES F. SUMMER, JR., and JEREMIAH J. O'CONNELL, both of 


Columbia University 
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